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Digital Marketing proposal 

 

1. Executive Summary/Objective   

Today, Google is one of the first places students turn to when researching their options of which college 

or university to attend. They’ll search for schools by location, size, programs, student life, and other 

factors that play a role in their decision. 

This is why it’s important for colleges and universities to have a strong online presence. Many 

prospective students are likely searching for universities like yours and you need to make sure that they 

can find you during their research process. 

Whether your college manages to secure higher enrollment statistics or not, this depends on the strategies 

you employ to make your educational offerings appealing to as many prospective students as possible. 

Essentially, it is your brand that will speak for you.  

This proposal outlines an integrated marketing approach encompassing multiple channels prepared with 

the intention of increasing students enrollment at the Africa Digital Media Institute (ADMI) by 25% on 

its next intake. 

By engaging an audience through these channels, we aim at expanding ADMI’s potential reach within its 

target market, and driving more web traffic. These actions will ultimately result in top-line growth.  

These are the areas of focus  

 Creating engaging content through storytelling 

 Lunching an Executive Education campaign 

 Integrate Social Media Activity into Other Marketing plans 

 

 Creating engaging content through storytelling 

You could, of course, use stories in your curriculum but, interestingly, they could be a great marketing 

tool as well. They could communicate your institution’s value and unique distinctions to prospects. 

Through your stories, engross applicants can adequately discover their niche as to how they will fit into 

your institution.  

We will build effective and engaging stories with the use of characters that your audience could relate to. 

These stories will then be used on your social media platforms, well optimized to send visitors to your 

website.  

 Lunching an Executive Education campaign 

If you have not already, consider launching executive education programs. Working professionals, as 

well as their employing organizations, are eager to avail good-quality educational opportunities. You 

could run weekend batches for these executives and even provide them with the option to take online 

courses using Google Classroom. This could bring you good-quality additional enrollment. 

Through effective storytelling, we will use professional/corporate characters to illustrate your message.  



 Integrate Social Media Activity into Other Marketing plans  

Our aim is to integrate ADMI’s marketing initiatives with its goal and promotional material. We will 

achieve this through regular communication and brainstorm meetings.  

We will also agree on a schedule for a series of posts to keep up the exciting momentum for all 

prospective clients.  

 

2.  Implementation  

We will start by preparing an active social media calendar to guide you in achieving your goals. 

These platforms include, but not limited to:  

 Facebook  

 Instagram 

 Twitter  

NB: Facebook, Twitter and Instagram were selected to be the main social media channels since they 

remain the most common and effective online marketing tools for the creative industry. 

Daily Responsibilities  

 Content is to be uploaded at specific times. For Instagram, best times to upload content will be 

Monday, Wednesday, Thursday or Friday during 7-9 am, 11am-2pm or 5-7pm. For Facebook, the 

best times to upload content will be from Wednesday to Friday either 7-9 am or 1-3 pm. These 

times are logical and based on times people wake up, have lunch and get off from work. Matters 

like geolocation and time zones are also relevant when trying to reach the maximum audience for 

a post. 

 

 Posts will feature short quote texts. These texts will create the right atmosphere and tell more 

about the institution for a possible customer. Texts should always be short since people do not 

have the patience to read long texts when it comes to online marketing. 

 

 Respond to any/all engagements from follower base. Daily we will monitor the accounts in 

respect of replies and responses and retweets. Identify any suitable accounts to follow, and follow 

back where appropriate.  

The consultants will meet the following quotas:  

 As Instagram represents one of the main social channels of creative people, it is selected to be the 

main social channel of this campaign. The tactics is to post images in groups of three, as 

Instagram user profiles are formed of rows of three images. Rather than posting individual 

images, groups of three create a more connected entity of all the posts. 

 



 Fifteen 300-word blog posts.  We will be responsible for updating the Institution's website with 

appropriate titles, keywords, descriptions, and text. Once we have enough content, we will submit 

the client’s website to some of the major search engines and directories. 

 

  9-12 Engaging Instagram posts per week 

 

 4-6 Facebook actions each week 

 

 4-6 Tweets per week 

N.B.: Before commencement of work, we will meet with the relevant team from ADMI at the outset of the 

contract to discuss the aims and objectives of their social media strategy and to agree about the type of 

content, tone of voice and other actions to be carried out.  

 

3. Duration  

We will render services to Africa Digital Media Institute (ADMI) for the period of the month of May 

2019.  

 

4. Compensation  

We will optimize the Institution’s social media presence across the agreed upon social platforms 

(Facebook/Instagram).  

The charges have been broken down in the table below: 

 

 

 

 

 

 

 

 

 

 

 

Items Price (Ksh) Total (Ksh) 

Images  

 Custom 

Photography/Photography Fees  

 Image Research  

 Image Editing  

 

 

 

30,000 

 

 

30,000 

Posting on relevant social media 

platforms (Paid Ad) 

 Instagram 

 Facebook  

 Additional Pages updates 

 

 

20,000 

 

 

20,000 

   

TOTAL 50,000 



We will accept payment in Cash or Company Check, delivered in person or mailed to the address 

provided.  

NB. The quotation is based on full content creation for a period of one month (May). All services are 

negotiable.  

 

Social Media Calendar 

 

 Monday Tuesday Wednesday Thursday Friday 

 

Website 

Blog 

 

Write a 500-word original 

piece about the passion or 

achievement of a 

student/alumni/faculty. 

 

 

   

 

Write a 300-word 

blogpost about a 

recent 

development in 

your industry. 

      

Facebook 

Post link to content from 

your blog with short 

update using an 

image/video 

 

 

 

 

 

Create an original image-

based post 

 

(Photo of the week 

#ADMIStudentsWork) 

 

Create an original image-

based post 

 

(Our Campus  

#InsideADMI) 

Post link to 

content from your 

blog with short 

update 

 
 

 

Prompt people to visit 

your website; join your 

mailing list and the 

benefits they get if they 

do. 

Prompt people to visit your 

website; join your mailing 

list and the benefits they 

get if they do. 

Post humorous 

fun content 

(cartoon, meme, 

video, etc.) NB: 

Use student’s 

work and tag 

them. 

 



Twitter 

Tweet link to content from 

your blog with short 

update using an 

image/video 

 

 

Compose a tweet 

reminding people to visit 

your website and the 

benefits they get if they 

do. 

Compose tweet linking to 

content from your blog or 

the creative industry 

Tweet link to 

content from your 

blog with short 

update using an 

image/video 

    

#ThrowbackThursday - 

Participate by sharing old 

industries photos, old 

fashion trends, old 

technology, etc. from years 

gone by for engagement.* 

Retweet 

community 

content #FF 

Follow Friday - 

Participate by 

thanking new 

followers in a 

tweet they're 

tagged in.* 

 

Instagram 

Post an original story-

based image/video of 

the individual under 

spotlight with short 

update linking back to 

your blog. 

 

Create an original image-

based post 

 

(Our Students 

#PassionToProfession) 

 

 

Create an original image-

based post 

 

(Photo of the week 

#ADMIStudentsWork) 

 

Create an original 

image-based post 

 

(Our Campus 

#InsideADMI) 

Post humorous 

fun content 

(cartoon, meme, 

video, etc.)  

Post link to content 

from your blog with 

short description 

using an image/video 

on your story 

Prompt people to visit your 

website; join your mailing 

list and the benefits they get 

if they do. 

Prompt people to visit your 

website and view more 

student’s work on your story 

Prompt people to 

visit your website to 

see a virtual reality 

of your campus on 

your story 

Post humorous 

fun content on 

your story 

(cartoon, meme, 

video, etc.) 

 

All 

Platforms 

Check for and 

respond to 

@Mentions, replies, 

comments and 

messages 

Check for and respond to 

@Mentions, replies, 

comments and messages 

Check for and respond to 

@Mentions, replies, 

comments and messages 

Check for and 

respond to 

@Mentions, replies, 

comments and 

messages 

Check for and 

respond to 

@Mentions, 

replies, 

comments and 

messages 

   

Once per week check new 

followers on each platform. 

Choose and add those you 

want to follow   

https://twitter.com/hashtag/throwbackthursday
https://twitter.com/hashtag/throwbackthursday
https://twitter.com/hashtag/throwbackthursday
https://twitter.com/hashtag/throwbackthursday
https://twitter.com/hashtag/throwbackthursday
https://twitter.com/hashtag/throwbackthursday
https://twitter.com/hashtag/followfriday
https://twitter.com/hashtag/followfriday
https://twitter.com/hashtag/followfriday
https://twitter.com/hashtag/followfriday
https://twitter.com/hashtag/followfriday
https://twitter.com/hashtag/followfriday
https://twitter.com/hashtag/followfriday


 

 

 

 

Payment Terms / Work Flow. A minimum deposit of one-third (33%) of the total amount is required to 

commence work. Once the first deposit is received, a basic social media calendar will be put on-line for 

your viewing and approval.  

 

5. Terms and Agreement  

Prior to a contractual agreement, sections of this proposal may be amended after consultations with the 

Operation’s Manager at our discretion.  

6. Acceptance  

Your signature will indicate that you have accepted our digital marketing proposal and entrance into a 

contractual agreement with us on the signature date below.  

Client:  

_______________________________  

{Name – Printed}  

_______________________________  

{Title & Organization}  

_______________________________  

{Signature}  

_______________________________  

{Date}  

Consultant:  

_______________________________  

{Name – Printed}  

_______________________________  

{Title & Organization}  

_______________________________  

{Signature}  



_______________________________  

{Date



 


